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Current Branding

Outlco

Monochrome brand mark

Primary colours

Outlook Blue

CMYK 100/47/0/0
RGB 0/117/191
HEX 0075BF

Outlcok

Secondary colours

Outlook Cyan

CMYK 100/0/0/0
RGB 0/174/239
HEX OOAEEF

Reverse monochrome brand mark

Outlook background graphic

Outlcok

Outlook Grey

CMYK 20/0/0/80
RGB 67/82/90
HEX 43525A

Outlook Green

CMYK 47/0/100/0
RGB 149/201/6!
HEX 95C93D

Tertiary colour

Outlook Orange

CMYK 0/64/95/0
RGB 244/123/41
HEX F47B29




The Brief

« Client has a “dated” brand

« Client wants an “evolution” of
the existing brand

- Client wants to make sure that
the updated brand has a focus
on accessibility, i.e. accessible
colours and legible type

The Deliverables

e 2logo concepts for review
 Finalised logo and lockups
- Brand guidelines

- Website design




Concept1
Compassionate/Paths

Calling back to Outlook’s
humble beginnings, a concept
that conveys the tenderness
of community, kindness, and
goodwill, through colour and
rounded paths.

Muted but warm

Connected journeys and
pathways

Conversation

People-oriented




Concept1
Logo Design

o0 9,9, outlcok

infinity conversation combined



Concept1
Logo Design

outlocok

OUtI X I( outlook

an inclusive society for all

outlcok




Concept 2
Metropolitan/Layers

Evolving into a totally new
identity that conveys the layers of
individuals’ journeys, growth, and
lives passing over each other to
become something even more.

« Contemporary
« Professional
« Vibrant

- Empowering




Concept 2
Logo Design

o0

Q) outleok

infinity intersect combined



Concept 2
Logo Design l k
outicd

outl-ok

an inclusive society for all

outleok

outlank




Thank you.

Welcoming questions and thoughts.



